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Abstract

Cross border e-commerce is defined as the process of online trading or selling between
two entities, a business/online seller and a customer/consumer who are based in
different countries. Transactions are reached through e-commerce platforms, electronic
payment settlements are conducted, and goods are delivered through cross-border e-
commerce logistics and remote warehousing, so as to complete transactions. Cross-
border e-commerce is developed based on the network; which is a new space relative
to the physical space; and is a virtual but objectively existing world composed of URLs

and passwords.

Cross-border e-commerce as share of total e-commerce worldwide in 2016 is 15%
while 2022 has 22%. This signifies how prominent the cross-border e-commerce
became in digital world. This is sensible due to outbreak of Covid-19 in late 2019, and
the affairs of world became more electronic-centered. This ushered numerous

advantages for many people and businesses. Yet it also has certain drawbacks.

Through the study of the opportunities and challenges of cross-border e-commerce,
articles focusing on major countries such as China and the United States, and based on
actual research conducted among Mongolians and people living in Mongolia, the
development trend of cross-border e-commerce in Mongolia and its position in

international trade are analyzed.

Key Words: Cross-border E-commerce; Opportunities; Challenges
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